


Leveraging Social Media for Success
Welcome!

TODAY’S AGENDA:
• Partner Communications 

& Social Media Toolkit
• Meet our guest speakers

• Adriana M. Hemzacek
• Jeremy Mullings, AICP

• Accessing Partner 
Resources

• Q&A



Examples from 2023

}



Leveraging Social Media 
– Introducing your updated communications toolkit!

• Tech tips
• Ready-to-use quotes
• Strategies to gain 

exposure using
online networks

{



Leveraging Social Media 
–

List Announcement 
ACTION ITEMS:



Presenting…

Adriana M. Hemzacek
DIRECTOR OF MARKETING

Icomera

Jeremy Mullings, AICP
DIRECTOR

Commuter Services of South Florida
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SHARE YOUR 
STORY: SOCIAL 
MEDIA IN 2024
T E L L  T H E  W O R L D  Y O U  A R E  A  B W C  P A R T N E R   
P r e s e n t e d  b y :  A d r i a n a  M .  H e m z a c e k ,  M a r k e t i n g  D i r e c t o r  @  I c o m e r a

a d r i a n a . h e m z a c e k @ i c o m e r a . c o m  |  3 1 2 - 5 0 5 - 5 7 5 1  
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LINKEDIN 
COMPANY PAGE: 
LIFE TAB

Life tab or What We Do tab that offers a look into an 

organization’s culture and employee life.

• Culture highlights: Add BWC Award Mention + Seal

• Company photos: Include 2-3 Commuting Photos 

• Employee perspectives: 1 Focusing on Commuting 

• Employee testimonials -> 1 Mentioning Commuting 

L i f e t a b  o r  W h a t  W e  D o  t a b  t o  
S h o w c a s e  C o m p a n y  C u l t u r e
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SOCIAL AUDIO: 
AUDIOGRAM

• Ask employees to talk about workplace 

culture, specifically commuting to/from work 

• Record commuting commentary use Voice 

Memo on their mobile devices to record their 

story, save and send to social team 

• Upload mp3/wav file to Audiogram, review 

transcript, customize to your brand, download, 

and share to social channels
[https://getaudiogram.com/register/46f31d] 
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https://getaudiogram.com/register/46f31d
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A Reel is an Instagram feature that allows users to 

film or upload video clips for up to 60 seconds that 

they can edit, sound dub, or add effects to before 

sharing on the app. 

• Created by anyone / no need for a video team

• Showcase personality and market your brand

• Use different commuting modes from home, transit 

station, scooter pickup, bikeshare stop, carpark, etc.

• Enter the workplace and parking in the bike 

rack/room, locker room

F r o m  t h e  C o m m u t e r  P o i n t  o f  V i e w

“Since introducing Reels to our Instagram channel, 
we’ve seen our engagement grow by 280%.” 

INSTAGRAM  
REELS


Paul - Rides SunRail from DeBary to Church Street to his Job at Amway Center





11

USER GENERATED 
CONTENT [UGC]

Continuously solicit for employee (user) content 

(photos, videos) using internal company channels. 

• Employees submit content to your social teams to 

share on company channels 

OR

• Employees can post content and include official 

company mention with BWC Partner hashtag 

E m p l o y e e  c o n t e n t  i s  t h e  b e s t  c o n t e n t
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LINKEDIN 
COLLABORATIVE 
ARTICLES 

• Choose from a topic

• Workplace Culture, Employee Wellness, 

Employee Engagement, Employee Benefits 

Design 
• Full list of topics: [www.linkedin.com/pulse/topics/home/]

• Identify the employee to contribute to the 

Collaborative Article; provide talking points

• Contribution is shared on LinkedIn as a 

Comment 

T e l l  y o u r  B W C  s t o r y  a n d  b e  t h e  
t h o u g h t  l e a d e r
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https://www.linkedin.com/pulse/topics/home/
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SOCIAL MEDIA MISC.

• Mascots are commuters too / Include your mascot in BWC 

social content (photo, video, reels) 

• Everyone loves a sign / Create photo prop signs for employees 

to use at the 2024 announcement of BWC Partners 

• Go back to basics / Create a Facebook Photo Album of UGC 

around commuting 

• Don’t go hashtag crazy / Use 3 total (2:1 (generic:campaign)) 

and communicate the BWC Partner hashtag to employees 

• Post natively / Don’t cross-post; always make sure content is 

formatted correctly for each channel

T i p s  t o  k e e p  i n  m i n d .  
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CAMPAIGN IDEAS

Take advantage of non-official holidays 

• Winter Bike to Work Day: February 9, 2024

• Intern Recruiting Season (Jan – Apr) 

• National Ride a Bike Day: May 5, 2024

• Bike to Work Week/Bike Safety Week: May 13-19

• Bike to Work Day: May 17, 2024

• National Commuter Challenge: June 5-11, 2024 (Canada) 

• Ride to Work Day: June 11, 2024 (motorcycle + scooter) 

T e l l  y o u r  B W C  P a r t n e r  s t o r y  y e a r - r o u n d  
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SHARE YOUR 
STORY: SOCIAL 
MEDIA IN 2024
T E L L  T H E  W O R L D  Y O U  A R E  A  B W C  P A R T N E R   
P r e s e n t e d  b y :  A d r i a n a  M .  H e m z a c e k ,  M a r k e t i n g  D i r e c t o r  @  I c o m e r a

a d r i a n a . h e m z a c e k @ i c o m e r a . c o m  |  3 1 2 - 5 0 5 - 5 7 5 1  
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Strategies
Organic Strategies Work!!!

Effective



01

01

01

Rules of Marketing

Product Price

Place Promotion
Comprehensive Media Mix

Marketing Mix

Magic Wand



Follow the Money



Follow the Money



Buyer’s Journey























Thank you



Accessing Partner Resources
Direct link:
https://www.bestworkplaces.org/promo

https://www.bestworkplaces.org/promo


Upcoming Events!

Region-specific 
sessions – See BWC 
website for details



Any questions? Let’s Discuss!
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